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Membership in APICS

Having an APICS membership is a way for Professionals to connect and collaborate and 
maintain skills and knowledge current with exposure to the latest trends and best practices. 

Learn more about APICS and it’s many initiatives aimed at providing member value especially 
in regards to social networking sites via blogs, facebook, Linkedin and YouTube. 
Go to:  apics.org/socialnetworking

For more information on renewing your membership or to have a friend or 
co-worker get involved and join, contact Membership - membership@apics-fairfield.org

u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u 

APICS - Companies Represented by our Members        
ACMI
ANCO ENGINEERING
Aptar
ASML Lithography
Avon Products
Axcess Trading
Delton
Diageo
Duracell USA
Dymo
Eastman Kodak
Eaton Corporation
Emhart Fastening Technologies
Emsar Group
GARY FARN LTD
Gen-Probe Transplant Diagnostics, Inc.
GR Rezek & Associates LLC
Gyrus ACMI
Heineken International
Hoffman Engineering Corporation
Hubbell Inc.

IBM
Kiss Producsts Inc.
Lacey Manufacturing Company
Latex International
Muehlstein
Nestle Waters, North America
Oracle USA, Inc.
Par Pharmaceutical Inc.
Perdue Pharma
Philips
PricewaterhouseCoopers LLP
R. C. Bigelow, Inc.
Sealed Air Corporation
SR Consulting
Terra Technology
The Hollins Group
Unger Global
Unilever HPC NA
United Rentals Inc.
United Technologies Corp.

Do you see your Company’s name listed  here? If not, inquire with 
your Manager, Director, Department head or HR representative to 
see if your Company is interested in membership information. 
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APICS Fairfield County Chapter
Board of Directors - Volunteers

We are currently looking for volunteers to join 
the Board of Directors for the Fairfield County Chapter.

What's involved.
Attend a monthly meeting to go over the chapter business - September thru the month of June•	
Meetings run an average for 1.5 hours•	
Take responsibly for the area in which the person is managing and report /update the board•	
Attend the board meetings - About 7 meetings per year•	
We usually meet on Saturday morning for breakfast•	

What's in it for you ?
    - The chapter pays for the dinner or breakfast. We usually meet in the Fairfield/Trumbull area.
    - The chapter offers you the opportunity to have one of your college bound son or daughter the op-		
	 portunity to apply for a $1000.00 scholarship after you have been involved with  the board for 		
	 6 months of service. Scholarship is paid by the chapter.
    - The opportunity to network with other colleagues.

If you have the time, volunteer and join the Fairfield County Chapter Board!

Your 2011-12 Board of Directors

J. Mendonca	 President			   7/1/11	   6/30/12	 president@apics-fairfield.org
V. Albanesi	 Past President/Auditor		  7/1/11	   6/30/12	 pastpresident@apics-fairfield.org
G. Philips	 Director Website/CBAR		  7/1/11	   6/30/12	 webmaster@apics-fairfield.org
R. DeMarco	 Director Newsletter 	                  7/1/11	   6/30/12	 publicity@apics-fairfield.org
Open Position	 Director Membership		  7/1/11	   6/30/12	 membership@apics-fairfield.org
M. Cerullo	 Director Programs		  7/1/11	   6/30/12	 programs@apics-fairfield.org
S. Rogan	 Treasurer			   7/1/11	   6/30/12	 treasurer@apics-fairfield.org
J. Sciglimpaglia	 Secretary			   7/1/11	   6/30/12	 secretary@apics-fairfield.org
Open Position	 Dir. Chapter Relations		  7/1/11	   6/30/12	 relations@apics-fairfield.org

Name		  Board Position		    Start Date    End Date	 email

The Fairfield Chapter of APICS currently has 2 open positions to serve on the 
Board of Directors. If you are interested in joining the board or participating in 
one of its programs please contact our Chapter President. 

ABOUT APICS
APICS The Association for Operations Management is the global leader and premier source of the 
body of knowledge in operations management, including production, inventory, supply chain, ma-
terials management, purchasing, and logistics. Since 1957, individuals and companies have relied on 
APICS for its superior training, internationally recognized certifications, comprehensive resources, 
and worldwide network of accomplished industry professionals.

u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u 
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On the Job Front

WHAT SHOULD YOU DO?

These tips can accelerate your job hunt progress.

1.  Target employers with a specific industry niche. These companies are more likely to be able to appreciate  
your background and recognize your qualifications.

2. Initiate contacts and stay connected. Identify key players, obtain recommendations about who you need to 
know; research speakers, trade publications and online resources to connect with current industry thought lead-
ers. Cultivate relationships that are likely to generate job leads, increase credibility and provide future mentoring 
opportunities. Attend APICS functions!

3. Connect with “insiders,” who are affiliated with target employers. This is the best way to be one of the first to 
learn about and be presented for an unadvertised opportunity.

4. Be bold. Be persistent. Network purposefully to make new contacts designed to enhance job searching re-
sults. 

Networking is about relationships - not single-use transactions.

The stakes have been raised for any of us returning to the job market. Whether you’ve recently lost your job, or 
you are in a job with no advancement,  seen your savings or retirement decrease and are coming back to the job 
market for needed income or you’ve decided you’d like to be more involved in your industry’s work, you may find 
that unlike years ago now there’s a bit of a learning curve.

Today’s environment is not always welcoming for even the most successful, passionate, capable and proven indi-
viduals. 

There’s a frustrating disconnect between a candidate’s expectations and actual employment opportunities.

Are You Returning to the Job Market?

5. Give back. Make introductions when you see synergy. Contribute 
advice, help others out and provide counsel before being asked. Net-
working is not just for job searching.

6. Initiate contact directly with hiring decision-makers. Call outside 
typical business hours. Use snail mail creatively to attract attention. 
Leave enticing voice mail messages communicating what is in it for 
the employer. Leave them thinking that not returning the call would 
be risky.

7. Follow-up on connections. Be courteous and respectful while pur-
suing leads to new opportunities. If you are not persistent someone 
who does follow through is likely to get the job offer that is perfect 
for you.

Continued on next page
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PDM’s/Plant tours for 2012
February  - no meetings scheduled

March 26, 2012 - PDM - Special Guest Speaker

April 12, 2012 - Plant Tour of Ashcroft, Stratford, CT

May 7, 2012 - PDM - Process Mapping for Lean

What’s to Come - Save the Dates!                 

How will you get from where you are now to where you want to be next? 

The preferred job search method is the same as ever: connections. 

Networking is the means to a swift, successful landing. However, you may find that your once reliable con-
tacts have lost their value or left the field. New to the job market candidates rarely fit the perfect candidate 
descriptions listed in advertised job postings. Rarely are these under-the-radar candidates sought out by 
search consultants or recruiters to fill openings for exacting corporate clients.

Your strategy? 

Connect with decision-makers. Jumpstarting your search campaign requires designing and purposefully 
creating a new network of relationships. In today’s competitive and risk-adverse job market networking 
with a purpose is the solution to find a new position that matches your needs for personal, professional and 
financial rewards. The critical element for success is getting attention now and then being remembered by 
hiring decision-makers affiliated with appropriate opportunities later. 

Candidates have to carve their own direct path to senior management and then present a remarkable and 
memorable value proposition that fosters a thoughtful and meaningful dialogue. For candidates with a 
break on their resumes, personalized introductions explain unusual circumstances and pave the way for 
meaningful conversations with prospective employers.

Continued from previous page

After getting comfortable with a candidate’s abilities, an 
employer may decide that the formerly imperfect pros-
pect can be a great employee for an opening or they may 
create a new job just for this individual. Notably, the ideal 
candidate and the ideal employee may be different. Only 
the hiring decision-maker can bend the requirements, re-
organize resources and do what it takes to recognize tal-
ent and make an offer. 

That’s why connecting with the appropriate inside contact 
is key to generating a new career opportunity, whether a 
job is advertised or part of the hidden job market.

u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u u  


